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Digital technologies are changing
the very nature of what it means
to do business.

To succeed in this fast-changing
business environment, future
leaders and founders need a
deep understanding of digital
technologies, profound
business knowledge and
management skills as well as
the ability to embrace digital

Busi .
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Core Elements

Digitalization

Learn how to navigate
digital transformation and

apply digital

technologies in business
life.

HM *® schoer”

Technology

Develop a profound
understanding of how
major digital
technologies such as Al,
Big Data and loT work
and understand their
business, economic and
social impact.

Interculturality

Get prepared for a
globalized work
environment by

cooperating across

borders and applying
new working methods.

All courses are taught in
English.







General Objectives

 Qualification for leadership tasks

 Transfer of multidisciplinary, scientific and applied
knowledge for professional specialization

* Focus on empirical research using quantitative and
qualitative methods

 Fostering of social and communication skills as well as
cooperative teamwork in an international environment

I_l ® Business
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Career Prospects

The program is suitable for anyone considering
a career in:

» Technology Management

Consulting

Project Management

Product Management

Digital Business Strategy

Business/Market Analysis

Innovation

Entrepreneurship and Start-ups

I_l ® Business
School

“The program supported my
ambitions for a future in
strategy consulting with a
technology focus. After
graduating, | started at
Capgemini Invent as a
consultant in the area of Cloud
Transformation.”



Student Testimonials

"After my bachelor’s degree in Business Administration, |
realized that | needed to choose a technology-focused,
international master’s degree to stay competitive in the
age of Al. But the program offered much more: the
collaboration with professors and industry partners
sparked my passion for research, prepared me to solve
practical problems using methodological skills and work
in international teams, which already benefits me in my
first full-time role. | highly recommend this master’s to
anyone seeking strong academic and practical preparation
for today’s digital, global environment.”

HIM * 225

Leonie Reichardt
DTM Alumna




Learning Methods

* Problem-based learning with real-world problems presented by business partners
« Combination of practical seminars, interactive lectures and team-based projects

* Integration of external experts and company representatives in workshops and guest
lectures

* Field trips and excursions

I_l ® Business
School



Working with
project partners
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Co-Innovation Lab

A.Welcome to CIL CONSULTING

%: CIL CONSULTING

I the o3l INOAATICN PROJECTS course, we put ourselves in the situation where stedents

teames act as consulting teams

Yaw are a ne

campar

w empboyee of CIL CONSULTING, a highly respected but entirely fictitiows
V.

Each student team is advising a cient on a provided specific chalienge resp. probiem far

which the client needs an inoovative selutan

The fanal result of the consutting & 2 salution to the déent’s problem in the form of a business
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In the Co-Innovation Lab of the Munich University of
Applied Sciences, companies work with students on their
future innovations within the framework of courses.

In this way we achieve ...

* a joint development environment for innovation projects:
from the idea to implementation and test runin a
maximum of 10 weeks

* a win-win situation: Companies, students and professors
develop innovative solutions - based on digital
technology

» Companies meet potential employees of tomorrow
» Students switch from case studies to reality

11



Co-Innovation Lab: Project Example

Meet green? How GreenMeet helps to make business meetings more sustainable

Please enter your additional information:

At what sales stage is your potential
customer?

’-\'f'. -

How important is the potential

customer to you? A-E* >

Does the organization you work for offer the use O Yes
of electric vehicles? @
No

How many participants take part in your
online meeting?

I_l ® Business
School
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International cooperations
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Who are we?

re
Prof. Dr. Eva Anderl

@ Prof. Dr. Lars Brehm

H Prof. Dr. Nicole Brunnhuber
D

Prof. Dr.-Ing. Holger Gunzel

Prof. Dr. Klaus Gutknecht

Daniel Heinen

Prof. Dr. Steffen Henzel
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Prof. Dr. Marcel Hulsbeck

Prof. Dr. Daniel Ittstein

Dr. Isabelle Kes

Prof. Dr. Harald Ruhnke

Prof. Dr. Jessica Slamka

Kim Weber

Prof. Dr. Henrike Weiden



External Lecturers and Project Partners

Selection

* Allianz SE

Abfallwirtschaftsbetrieb Munchen
« BMW AG

+ Boehmert & Boehmert

» Capgemini Invent

« Check24

« Choiceminer

« DataFactory

» Facebook

« FELDM

I_l ® Business
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Forvis Mazars

Haak Beratung und Mediation
IBM

Landeshauptstadt Minchen
Mindfuel

Munich Re

Raisin SE (Weltsparen)
Salesforce

Stadtwerke Munchen

Volkswagen AG
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Study Plan
1st Semester

1. Semester (winter semester)
Module Lecturer Assessment ECTS SWS
Method
. Pimi Prof. Dr. Lars Brehm ModA (80%)
M4 Research Methods: Digital Products, Processes and Systems Munich University Applied Sclences & Pris (20%) 5 4
fe ; Prof. Dr. Nicole Brunnhuber i
M43 Global Communication: Technology, Media and Culture Niurilch Uiversity Apgied Stiences ModA or Pras 5 4
. i i Prof. Dr. Eva Anderl
M4.4 Big Data and Autificial Intelligence Munich University Applied Sciances ModA 5 4
: ; Prof. Dr. Henrike Weiden
M 4.6 Legal Issues for Data-driven Business Misnich Univesity Apcliad Scleices ModA 5 4
Prof. Dr.-Ing. Holger Gunzel
M 4.11 Agile Management Practices WEHED Jerty fprled orinrcen ModA 5 4
Daniel Heinen
BMW AG
M4.12 Design Thinking for Digital Technology Development win Cors Wehe: ModA 5 4
’ g g 9 9y P Volkswagen AG
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Study Plan
2nd Semester

2. Semester (summer semester)
Module Lecturer Assessment ECTS SWS
Method
M42 | Economics of Digiizatior s e e i L
M4.5 Digital Commerce & Technology Marketing zﬂﬁrdﬁjmﬂiﬁf .Ep;!:gg;:;ces ModA 5 4
M4.7 Research Project: Digital Business Development z;gféhngﬁﬂ:;ﬂc‘fwsﬁgrgﬁmw ModA 5 4
M4.8 Financial Strategies for Digital Technology Management ;Lﬁféhnlhi?sﬁig::;"ggemﬁ ModA 5 4
M4.9 Digital Innovation & Leadership fﬂLgiféhnl;i\'f'js?ﬂi'f;ﬁzﬁ‘gcienm ModA 5 4
M4.10 Digital Technology: Strategy and Organization EErI._[I]sSbelle Res ModA 5 4
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Study Plan
3rd Semester

3. Semester (winter semester)

Module Lecturer Assessment ECTS SWS
Method
R h Study: Chall in Digital Technol Prof. Dr. Eva Anderl and ModA (80%
M4.13 M:'I?:menf et e Prof. Dr. Marcel Hiilsbeck &grés(?E{)%):- ) 5
g Munich University Applied Scisnces
Prof. Dr. Holger Giinzel
M4.14 Co-Innovation Project: Digital Business Case HiLinieh Ve Appiied Beibnoss ModA 5
Hans-JlUrgen Haak
Haak Beratung und Mediation
M4.15 Master's Thesis Responsible professors of DTM MA 16
M4.16 Oral Defense of Master's Thesis Responsible professors of DTM Pras 4

HM

® Business
School
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Where are we?

HIM * gz
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What can you expect?

Activities...

* Three exciting semesters which build on
your undergraduate degree of Business
Administration or related fields

» Large number of group projects and
presentations

» Seminars, field trips and case studies with
practical orientation

 Building your own network with students,
alumni and company representatives

I_l ® Business
School

... but also

* Regular teamwork of the study group in and
outside the courses

 Parts of excursions as prerequisite for
examinations

» Working during your study is only possible
conditionally (max. 2 days)

22



Admission Requirements

« A bachelor’s degree certificate and transcript from your business administration studies (or a related discipline).
A final mark of “good” (German grade: 2,5) or better is required.

« |If you have a foreign bachelor’s degree: you need to upload the VPD issued for our university from uni-assist

* If you have a university degree from outside the EU, you must have passed the GMAT (there is no minimum
score)

» Evidence of a minimum of 10 ECTS credits of study modules maths and/or economics

 Evidence of achieved 210 ECTS credits of a bachelor’s degree or diploma program. If you have less than 210
ECTS but a minimum of 180 ECTS you can obtain the missing ECTS within the first 12 months of your master
studies.

* If you have only 180 ECTS they have to be from at least 6 theoretical semesters (maximum of 15 ECTS from
internships / projects)

» Good knowledge of English (B2 Level) is necessary. No evidence is needed.

« Aptitude test with proven record of success (upon invitation in July)

H I\/l ‘ ggﬁi)n;ss 23



What‘s next?

May 2nd - 31st

July 20th — 22nd

October 1st

HIM ® g

Online Application
Please upload all relevant documents. If you need a VPD from uni-assist, please
apply as soon as possible.

Aptitude Test (via Zoom)
Upon invitation

Start of first semester
(Bachelor degree required)

24



Thank you!

https://hmbs.hm.edu/

https://www.linkedin.com/company/
digitaltechnologymanagement
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