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Basics of Marketing 

The Strategie Business Simulation exposes participants to all aspects of 

setting up and managing a company. The Marketplace Live simulations 

allow students to experiment with business strategies, test business 

ideas, and experience the consequences of their actions in a virtual 

business environment. Students will apply the theoretical knowledge 

they learned in different courses to make strategic and tactical business 

decisions in this simulation game. They will develop skills critical to 

succeed in today's business world. 

In particular, after participating in this course students will be able to: 

• Develop and execute a complete business strategy, including
product design, pricing, distribution, and sales force

management.

• React on eh anging customer needs with products, prices and

advertising.
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