
Courses in English
Course Description

Department 11 Applied Social Sciences  

Course title Cultural Theories. Qualitative Social Research

Course number W 4.1

Hours per week (SWS) 3

Number of ECTS credits 4

Course objective Students acquire key concepts and theories for analyzing the relationship between society, culture, and 
lifeworlds, understanding culture as a symbolic system shaped by media and inherited symbols. Familiar 
with Cultural Studies and the lifeworld paradigm, they explore its heuristic potential, associated 
philosophical traditions, qualitative social research methods, and principles of critical social research. 
Through teaching projects, they gain experience across the research process, from formulating 
questions to producing reports.

They apply qualitative methods such as Grounded Theory and interview guide development to self-
designed research questions, linking findings to social innovation processes and drafting actionable 
recommendations. Conducting studies independently under guidance, they develop empathy for 
unfamiliar lifeworlds and recognize innovation needs. Students critically discuss societal developments 
using diverse cultural theoretical approaches and communicate complex content effectively to target 
audiences.

Prerequisites none

Recommended reading Flick, U. (2002). Qualitative Research - State of the Art. Social Science Information, 41(1), 5-24. 
https://doi.org/10.1177/0539018402041001001; Bryant, A., Casper, M., Charmaz, K., Henwood, K., 
Mitchell, R. G., Clarke, A., ... & Wittgenstein, L. (2007). Introduction: Grounded theory research: Methods 
and practices. In The SAGE handbook of grounded theory (pp. 1-28). SAGE Publications Ltd.

Teaching methods Seminar-style instruction, Facilitated group discussions, Fishbowl discussions, Project-based learning,
Blended learning

Assessment methods Module assignment

Language of instruction English

Name of lecturer Dr. Christian Morgner/Prof. Dr. Jana Heinz

Email c.morgner@sheffield.ac.uk; jana.heinz@hm.edu

Link https://sw.hm.edu/studierende/studiengaenge/management_soziale_innovationen/index.de.html

Course content In the advanced seminars "Qualitative Social Research," students acquire conceptual and 
methodological expertise for conducting qualitative analyses of lifeworlds and apply these skills in the 
context of a case study within a selected field of practice. Through research projects carried out in 
collaboration with practitioners, students gain deeper insight into the challenges of qualitative social 
research and the generation of research outcomes, while refining their individual research profiles.
The specific course contents include:
  -  Comparative knowledge of various methods in qualitative social research (data collection and 
analysis)
  -  Documentation and processing of qualitative data, handling verbal and visual data, and exploring 
possibilities for combining methods
   - Research strategies and methodological foundations of qualitative investigations
   - Particular demands of comparative studies, especially in addressing questions of social science 
innovation and theory development using qualitative approaches
   - Use of software tools for qualitative data analysis (e.g., Max-QDA, F4 Analysis)
    - Presentation and discussion of qualitative research findings
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