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Curricula
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Elective Module

Teaching method/SWS

Max 25 participants
instruction seminars
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Workload

In class: 60 hours

Prework/self-study, module work: 60 hours

Credit points

4 ECTS

Prerequisites

No mandatory prerequisites, though leadership, soft skills 1 serve
as a foundation as well as building on this class

Usability

No mandatory prerequisites, though leadership, soft skills 1 serve
as a foundation as well as building on this class

Learning objectives

Competency level 3 (apply):
Students are able to apply the basic theoretical findings on intercultural
management in a multicultural and multinational business environment

Competency level 4 (analyze):
Students are able to analyze difficult situations in an international
environment and derive possible solutions




Content:

This course provides students with a comprehensive understanding of
culture and cultural differences in an international professional
environment.

Students will learn various fields of action and skills that they can apply in
international cooperation and projects.

Topics:
= Introduction to culture and cultural concepts
= Understanding cultures
= Intercultural skills and competences
= Intercultural Management

Academic performance

Module work of about 10-15 pages and a short presentation. Details will be
provided in the first class of the course by the lecturer
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